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Munich-based visualization expert continues to improve its market position

RTT achieves 58 % growth in revenue during first half of the year

Munich, 20 August 2010 — Realtime Technology (RTT) AG (ticker symbol: R1T) follows up on
the success of recent years with double-digit growth in revenues during the first half of
2010 to 23.299 million Euros (previous year: 14.758 million Euros). Earnings before
interest, taxes, depreciation and amortization (EBITDA) increased by 188 % to 4.097 million
Euros (previous year: 1.425 million Euros). Revenue growth is based on preliminary
consolidated figures that also take into account results from subsidiaries revenues.

Despite the global downturn in the economy, RTT was able to expand its activities during
the reporting period largely as a result of new projects with existing clients. The trend
towards using intelligent technology in order to ease strain on resources and to accelerate
workflows in a targeted fashion continues to build. In highly competitive sectors such as
the automotive and consumer goods industries, high-end visualization technology
provides competitive advantages throughout the entire product development cycle. RTT
supports this with sophisticated and efficient solutions.

The highest growth this period was achieved in the USA. The Asian market is also
promising, and a well-developed foundation already exists throughout Europe. In strategic
terms, RTT's acquisition of a controlling stake in Bunkspeed Inc. (USA), and the investment
by Siemens Venture Capital, has paved the way for further development.

This positive growth is also reflected in personnel statistics. In addition to increased hiring
— primarily in the USA - RTT has strengthened its management board with the addition of
Roberto Schettler.

“We are very pleased about the successful performance of RTT during the first six months
of 2010. The results provide evidence that our portfolio of products and services truly
proves its worth to our clients, even during times of economic crisis,” said Ludwig A.
Fuchs, board member and co-founder of RTT. “Moving forward, the inclusion of new
industry sectors, the internationalization of our customer base and the development of
new applications will continue to be intensively pursued.”

About RTT

Realtime Technology (RTT) provides creative, fascinating 3D visualization solutions which
highlight products informatively and enable them to be experienced in realtime. The
company assists customers throughout the whole life cycle of their products - from
development, design and marketing to sales and distribution. The 3D data model from
product development provides a working basis for all subsequent steps in the product life
cycle, for example in order to create rapid computer-generated, photo realistic product
illustrations for marketing or a 3D online product configurator for the website. In so doing,
RTT not only speeds up its customers' decision-making and development processes but
also opens up new avenues for them in sales and marketing. The company was founded in
1999 and has its head office in Munich. RTT AG has more than 400 employees and 14 sites
across the world (including RTT USA headquarters in Pasadena, Calif., and an office in
Royal Oak, Mich.). Well-known companies all over the world rely on RTT's technology,
including Adidas, Audi, BASF, BMW, Bosch, Daimler, EADS, Harley-Davidson, Miele,
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Porsche, Samsung, Thyssen-Krupp, Toyota and Volkswagen. RTT AG is a listed public
limited company (Xetra: R1T, WKN: 701220; ISIN: DE0O007012205). Further information is
available at www.rtt.ag.
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